
 

Workshop on Media Economics 
Programme  
(as of Jan. 8, 2021) 

Friday, 15 January 2021 
8:45 – 9:00 Welcome 

 

9:00 – 11:10 Session 1 
9:00 – 9:40 Milena Djourelova (Pompeu Fabra University) 

“Media Persuasion through Slanted Language: Evidence from the Coverage of 
Immigration” 
 

9:40 – 10:20 
 

Sven Hartmann (IAAEU & Trier University) 
“Can Television Reduce Xenophobia? The Case of East Germany” 
Co-authored by Lars Hornuf & Marc Oliver Rieger 
 

10:20 – 11:00 Sekou Keita (IAB) 
“The Usual Suspects. Offenders’ Origin, Media Reporting and Natives’ Attitudes 
Towards Immigration” 
Co-authored by Thomas Renault & Jérôme Valette 
 

11:00 – 11:10 General discussion 
 

11:10 – 11:30 Break 
 

11:30 – 13:00 Session 2 
11:30 – 12:10 Marcel Garz (Jönköping University) 

“Ownership and Media Slant: Evidence from Swedish Newspapers” 
Co-authored by Jonna Rickardsson 
 

12:10 – 12:50 Felix Chopra (University Bonn) 
“Do People Value More Informative News?” 
Co-authored by Ingar Haaland & Christopher Roth 
 

12:50 – 13:00 General discussion 
 

13:00 – 14:00 Lunch Break 
 

14:00 – 15:30 Session 3 
14:00 – 14:40 
 

Michael Rochlitz (University of Bremen) 
“The Polarization Effect of Independent Online Media: Experimental Evidence from 
Russia” 
Co-authored by Ruben Enikolopov, Koen Schoors & Nikita Zakharov 

  
14:40 – 15:20 Junze Sun (European University Institute) 

“Elections under Selective Media Exposure” 
 

15:20 – 15:30 General discussion 
 

15:30 – 15:50 Break 
 

15:50 – 17:20 Session 4 
15:50 – 16:30 Nikita Zakharov (University of Freiburg) 

“Political Cycles in Media Harassment” 
Co-authored by Günther Schulze 
 

16:30 – 17:10 Adrian Chadi (University of Konstanz) 
“Television, Health and Happiness: A Natural Experiment in West Germany” 
Co-authored by Manuel Hoffmann 
 

17:10 – 17:20 General discussion 
 

17:20 Farewell 
 

For more information and registration, please visit: 
www.iaaeu.de/media-economics-workshop/ 


